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Banknote Series

Education And Awareness Campaign Overview

Following the launch of the Upgraded Big 5 ZiG Banknote Series in February 2026, the Reserve Bank of Zimbabwe rolled out a
comprehensive nationwide Education and Awareness Campaign to sensitize the public on the design elements and advanced security
features of the new banknotes. The campaign was designed to raise awareness, promote financial literacy, and ensure that citizens across
all provinces and districts were fully informed about the design and security features of the Upgraded ZiG Banknotes. The successful roll-
out of the Upgraded BiG 5 ZiG Banknote Education Awareness Campaign was premised on a robust communication and education
program, reinforced by strategic stakeholder engagement and outreach. The Education and Awareness Campaign leveraged diverse
channels, including business and social cluster engagements, mass media, digital platforms, and grassroots community outreach.

ZiG Awareness and Campaign Outreach Program Data Analytics

1. METHODOLOGY & DATA COLLECTION FRAMEWORK
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Decentralised Field Reporting Aggregated
at National Level

@ Six Dimensions Captured per Submission

Community engagement
200 |evels (ordinal scale)

g  Attendance and

participant estimates

The campaign monitoring framework used employs a decentralised data
collection approach. Field officers submitted structured reports following
each campaignactivity.
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Data was captured at the business centre level and aggregated upward
through district, provincial, and national tiers to provide a comprehensive
view of campaign penetration.

Community feedback
(reception, concerns)

Quantities of campaign
materials distributed

This multi-level framework enables spatial analysis, coverage .
Emerging issues

gap identification, and targeted interventions based on real-
timefieldintelligence.

g; Logistical observations
(transport, supply)

A

requiring escalation
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KEY PROJECT MILESTONE ACHIEVEMENT CAMPAIGN REACH ZiG MATERIALS
Provinces Covered 10 10 113,875 4,805
Districts Covered 64 Active Provinces hosier Aprons
District Centers Covered 3,784 64 295,219 5,016
Flyers Key Holders
People Directly Engaged 1,551,010 Active Districts
4,123 6,754
Material Items Distributed 508,407 3,784 Calenders Bags
Provincial Teams Deployed 11 Centres Covered 27,285 8,211
T-Shirt i
Roving Teams Deployed 2 1,551,010 e Zambias
Total Partici 4,760 35,259
Total Manpower Deployed 165 otal Participants Hats Brochures /
2. PROVINCIAL COVERAGE -10
™
e b e Participants by Province Midlands recorded the widest
105,737 . coverage with 372,804 participants
Mashonaiand west Midlands 372,804 reached representing 24% of total
65,588 Harare 370,097 outreach numbers, this was driven
il ’ by high-density engagements in
37$§zmune East Bulawayo 179,808 Kwekwe and Gokwe.
Lats Masvingo 139,390
) Harare had the second largest reach
Matabelsiand North Manicaland 117,975 with 370,097 participants, account-
8a.251 ‘iyeye  Mashonaland Central 105,737 ing for nearly 23% of the total
: campaign footprint.
Mashonaland East 80,545
Bulawayo achieved 179,808 partici-
By EIELSEC EITel el 69,251 pants despite being a single district,
176,808 Mashonaland West 65,588 demonstrating  extreme  urban
Masvi concentration.
AR 139‘:;‘;‘; Matabeleland South 49,815
49,815 Conversely, Matabeleland South
(49,815) and Mashonaland West
= (65,588) represented areas of lower
Total Participants 1,551,010 absolute reach, reflecting dispersed
rural populations
/
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3. DISTRICT COVERAGE - 64

/ N

District Coverage -64
Bulawayo 100% 1/1
Harare 100%3/3
Manicaland 100%7/7
Mashonaland Central 100%8/8
Mashonaland East 100% 9/9
Mashonaland West 100%7/7
Masvingo 100%7/7
Matabeleland North 100%7/7
Matabeleland South 100%7/7
Midlands 100% 8/8
TOTAL DISTRICTS 64/64 (100%)
CENTRES COVERED 3,784

«  All provinces achieved 100% district coverage

+  The campaign reached every administrative district in \ J

Zimbabwe.

4. OUTREACH CENTRES COVERED - 3,784

Harare 352 Chiredzi 48 Goromonzi 28
Bulawayo 215 Mutoko 46 Bubi 28
Gokwe South 187 Bulilima 48 Seke 27
Kwekwe 183 Mutare 63 Mutasa 29
Hurungwe 116 ump 41 Chegutu 28
Gokwe North 136 Shamva 4 Makonde 25
Chirumhanzu 88 Beitbridge 42 Muzarabani 25
Mazowe 85 Murehwa 34 Mhondoro-Ngezi 33
Shurugwi 83 Lupane 38 Kariba 20
Nyanga 81 Insiza 39 Umzingwane 27
Zaka 77 Chipinge 38 Hwange 52
Nkayi 70 Mount Darwin 45 Gwanda 18
Makoni 66 Buhera 36 Chikomba 16
Matobo 65 Hwedza 33 Tsholotsho 117
Gweru 62 Chivi 36 Chimanimani 15
Mwenezi 64 Marondera 34 Sanyati 15
Guruve 94 Umguza 37 Binga 27
Zvimba 64 Mudzi 29 Mbire 12
Masvingo 68 Chitungwiza 35 Rushinga 12
Mberengwa 57 Mangwe 26 Bikita 30
Bindura 70 Epworth 28
Gutu 51 Goromonzi 28
Zvishavane 49 Bubi 28
«  The campaign successfully activated 3,784 distinct business centres and community hubs across all 64 districts.
«  Harare recorded the highest number of centers visited (352), reflecting its dense commercial infrastructure
- Bulawayo (215 centers) and Gokwe South (187 centers) also demonstrated extensive physical campaign footprints.
«  The widespread distribution of centers ensured that the ZIG currency message reached both urban commercial
centres and remote rural growth points.
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5. BUSINESS AND SOCIAL CLUSTERS ENGAGED

/ N\
Category Contribution
Women and Youth 29.20%
Business and Agriculture Sector 18.70%
General Public 18.60%
Education Sector and Churches 21.10%
Civil Servants 5.80%
Community Leaders 6.60%
. Women and Youth form the largest share of stakeholders
engaged at 29.2%
The education sector and churches also contributed
significantly with 21.1% of the engaged participants
owing to extensive schools and community engagement
efforts
The business community including those in the
agriculture value chain comprised of 18.7% of the
engaged stakeholders
General public engagements accounted for 18.6%
) . L. . Civil servants engaged during the education and
«  All provinces achieved 100% district coverage awareness campaign formed 5.8%
+  The campaign reached every administrative district in . Community leaders made up 6.6% of the engaged
Zimbabwe stakeholders during the ZiG Education and Awareness
’ Campaign
\\\~,, ,,///

6. STAKEHOLDER ENGAGEMENT LEVELS

STAKEHOLDER

ENGAGEMENT LEVELS

All 11 provinces record "High" dominant engagement level.

Very High (score 8-10) Harare, Chitungwiza, Epworth, Gweru, Shurugwi, Zvishavane, Chirumhanzu, Mazowe, Bindura, Mutoko,
Goromonzi

Moderate (score 4-5) Chikomba (Mashonaland East), Bikita (Masvingo) — require targeted re-engagement

Community reception to ZIG currency messaging was overwhelmingly positive,
validating the campaign's communication strategy.
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INFORMATION, EDUCATION AND COMMUNICATION MATERIALS DISTRIBUTION

ZiG Materials Distribution

Mashonaland Central No data
0 provinces
46,142
adand Wesi » TR Low
ot AR 5 provinces
17. Medium
el 3 provinces
Harare
enatand East 8 High
E- 2 prov - 439,479 items
LR LY &__ﬂ.?13

FLATH P ELLdS DATA
Harare 85,657
Midlands 73,605
22 468 Mnniculnnd Mashonaland East 50,713
ol W T 39}1 5? Mashonaland Central 46,142
Masvingo 43,027
» g "
et Manicaland 39,157
Bulawayo 35,187
Matabeleland South 25,940
Bulawayo Matabeleland North 22,468
Mashonaland West 17,583
35,187

| el o e TOTAL 439,479 items

Manvingo

Matabeleland Sout 43,027

25,940 P L Information, Education and Communication
FALI FALALY Material distributed included , Fliers, Posters, Calendars,

T-shirts, Zambias among others

8. STAKEHOLDER COMMENTS

Common Comments from Participants

v Communities commended the stability of ZiG.

v Stakeholders applauded the quality, design, durability and security features of the Upgraded Big 5 Zig Banknotes

Participants appreciated the engagementand outreach programinitiated by RBZ

Participants commended the bank for giving stakeholders a platform and opportunity to clarify issues.

v Re-issuance of coin was applauded for easing change difficulties ..

v Communities were satisfied that torn ZiG notes can be exchanged for new notes through the banks

v Participants acknowledged and applauded the National Heritage and Landscapes theme on the new banknotes
\ v Stakeholders acknowledged and emphasized on the need to have a stable and strong local currency
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ISSUES RAISED BY PARTICIPANTS
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Issu BZ Feedbac

Stakeholders expressed concern over the
transition to mono-currency based on
previous experiences.

The Reserve Bank advised stakeholders that a conditions-based rather than a time-based approach will guide the transition to mono-currency.The
approach is centred on the achievement of eight conditions precedent (CPs) which include sustained and low inflation, build-up of adequate
foreign currency reserves, improving demand for ZiG, establishing an efficient foreign exchange market and enhancing coordination with fiscal
authorities,among others.

The Reserve Bank clarified that the process will be gradual and contingent on meeting the eight conditions precedent, thereby ensuring that the
transition to the exclusive use of the local currency in domestic transactions is market driven and not forced.

The continued presence of the parallel
market was raised as a concern as well as the
existence of multiple exchangerates.

The Reserve Bank acknowledged the views of stakeholder on the existence of multiple exchange rates.

The country has witnessed the narrowing of premiums between exchange rates being used by retailers in the pricing of goods and services and the
parallel marketrate.

The retail exchange rates have also been stable and anchored on robust foreign exchange management policies which have stabilised the interbank
foreign exchange market.

Further, sustained macroeconomic stability, characterised by improved foreign currency inflows, sustained, low and stable inflation, disciplined
fiscal policy, and predictable policy execution will reduce the relevance of the parallel market and multiple exchange rates.

Stakeholders noted that some businesses
are reluctant to accept ZiG and it faces
outrightrejection, in someinstances.

The Reserve Bank reaffirmed its commitment to maintaining price, currency and exchange rate stability which is critical to build trust and
confidence for the wider use of the local currency.

In addition, the Reserve Bank advised that stakeholders could report any business who refuses to accept the local currency to the Financial
Intelligence Unit through designated hotlines (+263 780434 475 and +263 714039 897).

The Reserve Bank underscored that the awareness campaign conducted countrywide was the firstand critical step designed to educate businesses,
communities and schools on the ZiG and policy efforts toimprove its access and acceptability.

Stakeholders expressed concern over the
need to ensure the use of ZiG for payment of
essential goods and services such as fuel and
passports.

The Reserve Bank explained that at the introduction of ZiG in 2024, the country had low foreign reserves, which could not support critical imports,
includingfuel.

Since then, the Reserve Bank has been aggressively building up reserves as one of the conditions precedent for the exclusive use of local currency in
the economy.

As reserves continue to grow towards the recommended threshold of 3 to 6 months import cover, the economy will be in a position to support
criticalimports allowing for payment of fuel in ZiG.

At the same time, once the Willing-Buyer Willing Seller interbank market is deepened with ample foreign exchange supply, fuel suppliers' import
requirements will be accommodated, without any risk of shortages.

Stakeholders raised concern over the limited
circulation of ZiG banknotes and coin.

The Reserve Bank has distributed adequate cash to banks in line with their cash orders. However, it has been noted that the limited circulation of ZiG,
particularlyin remote areas, is mainly attributed to economic agents who do not have ZiG accounts and can only get ZiG through trades.

In this regard, the Reserve Bank expects to increase the availability of physical banknotes to the public in line with its inflation objectives and the
demand for money to support economic activities.

The usability and availability of ZiG in all
regions of the country was raised as a
concern by stakeholders.

The Reserve Bank explained that the BiG 5 wildlife and landmarks on the Upgraded ZiG banknotes reflect the country's heritage, culture and
identity, serving as symbol of national pride.

In this regard, ZiG will be available across all 10 Provinces of Zimbabwe through ATMs and banking halls and a real time tracking mechanism has
been putin place to ensure wider availability of the ZiG.

In addition, the Reserve Bank clarified that the Education and Awareness Campaign is targeting all 64 districts of the country to ensure all person in
allregions appreciate therationale, design and security features of the new ZiG banknotes.

Currently, ZiG cash equivalent to 3% of bank deposits has been made available to banks in line with international best practice.

What will the Reserve Bank do differently to
avoid a repeat of the hyperinflationary
episodes of yester-year

The new ZiG Big Banknote Series has been introduced at a time when inflation is at its lowest in decades, benefitting from prudent and
complementary monetary and fiscal policies. Prudent money supply management and the avoidance of deficit financing is expected to help anchor
inflation expectations and ensure sustained price stability going forward.

The ZiG s also different from previous local currencies in that it is anchored by a composite basket of foreign currency and precious metals (mainly
gold) held as reserves for this purpose by the Reserve Bank.

The Reserve Bank will, therefore, continue to aggressively build-up foreign reserves to adequate levels required to support the ZiG and ensure that
both local currency reserve money and total deposits in the banking sector are, at all times, fully backed.

-

Stakeholders expressed concern over where
and how to report shops not accepting ZiG.

The general public can report businesses that refuse to accept ZiG payments to the Financial Intelligence Unit (FIU), which will, henceforth, monitor
compliance in this respect, and those found to be non-compliant will be penalised accordingly.
TheFIU designated contact lines are (+263 780434 475and +263714039897).

)
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. COMMUNITY SUGGESTIONS

Suggestions BZ Feedbac

e Continue community outreach and
awareness sessions whenever new
developments arise.

The Reserve Bank acknowledged the suggestion and advised that it will continue to carry out education and awareness campaigns leveraging in-
person, print media, as well as digital media engagements and materials to ensure that the publicis kept up to date on monetary policy and currency
management matters.

Ensure adequate availability of ZiG notes to
the public and enforce their acceptance by
businesses.

The Reserve Bank acknowledged the suggestion and explained that sufficient quantities of banknotes will be issued to meet public demand in line
with macroeconomic conditions.

In addition, the Reserve Bank advised that it would continue to pursue prudent monetary policy management to guarantee price, currency and
exchange rate stability to ensure a market-led acceptance of ZiG, largely benefitting from improved trust and confidence.

Consider delaying the introduction of high-
denomination notes to minimise potential
price increases.

The Reserve Bank acknowledged the views expressed on the delayed issuance of higher denomination notes and advised that their issuance would
not drive renewed inflation as the notes will be swapped with existing electronic balances held by banks at the Reserve Bank. More importantly, the
Reserve Bank will keep moneK supply atoptimal levels to ensure inflation remains low and stable.

In addition, the Reserve Bank will continue to aggressively build up foreign reserves, thereby ensuring a sufficient external buffer to support the
exchange rate and ample coverage to guarantee that both local currency reserve money and total deposits in the banking sector are, at all times, fully
backed.

© Implement measures to prevent the misuse
of ZiG by money changers.

The Reserve Bank acknowledged the need to ensure that money changers do not abuse and misuse the local currency.
In particular the Reserve Bank clarified that sustaining macroeconomic stability with low and stable inflation and improved foreign exchange supply
will reduce incentives for speculative and rent seeking behaviour until money changers have a negligible role in the economy.

o Stay the course to ensure policy credibility
and build confidence.

The Reserve Bank welcomed the suggestion from stakeholders, which is well aligned with the Bank's strategic thrust to deepen and widen the usage
of the local currency through improved monetary policy credibility.

Expand banking services to underserved
communities.

The Reserve Bank acknowledged the need to expand access to financial products and services to underserved communities.

In this regard, as the Reserve Bank will review the progress made under the National Financial Inclusion Strategy (NFIS) Il (2022-2026) and prepare for
the NFIS Il launch. Intensified efforts will be aimed at expanding access to underserved areas.

The Reserve Bankalso explained that it will continue to work closely with market players to offer more inclusive financial products and services.

Ensure consistent availability of ZiG cash in
all areas.

The Reserve Bank concurred with the suggestion and advised that it will issue ZiG cash in sufficient quantities to meet demand for the local currency
allacross the country.

In addition, the Reserve Bank also explained that ZiG would have to be earned through the sale of goods and services to ensure that the currency
circulatesinall areas

® Maintain regular and clear communication
with the public nationwide.

The Reserve Bank agreed with the suggestion and emphasised that it has adopted communication as a monetary policy tool. In this regard, the
Reserve Bank advised that it would continue to communicate regularly with the public on monetary, financial, currency and economic matters
through its website, publications and other media channels.

confidence in ZiG.

Sustain exchange rate stability to strengthen

The Reserve Bank acknowledged and agreed with the suggestion to maintain the stability of ZiG as a critical success factor to building lasting trust
and confidence to support the transition towards the exclusive use of the local currency in settling domestic transactions

Establish a toll-free number for reporting
businesses that refuse to accept ZiG.

The Reserve Bank concurred with the proposal for dedicated toll-free numbers and advised that Bank and FIU both have toll-free numbers.
The Reserve Bank will only introduce low denominations for a start, to monitor how they fare in the market, before higher notes can be considered..

J

Reserve Bank Toll Free HOTLINE Numbers

The Reserve Bank of Zimbabwe is committed to ensuring a positive experience for the public and all stakeholders in the use and acceptance of ZiG. In the event of any adverse
experiences—such as businesses refusing to accept ZiG or difficulties in accessing ZiG from banks (on the counter or ATMs), the public is encouraged to promptly report such cases to the

Reserve Bank through the following hotline numbers:
RBZ: 08006009 | 08086770 | 0242703000
FIU:+263 780 434 475 and +263 714 039 897
All reports will be treated with the utmost urgency and confidentiality

RESERVE BANK OF ZIMBABWE
17 May 2026
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Bulawayo Metropolitan Province In Pictures
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Dpr. J. Mushayavanhu

[
Governar Zimbab o

The Governor, Dr J. Mushayavanhu, presents the 2026 Monetary

Reserve Bank Chief of Staff, D es participants
Policy Statement at the Bulawayo BiG 5 ZiG Awareness Campaign provincial launch

during a ZiG education and awareness campaign outreach in Nketa, Bulawayo.

U . RBZ Senior Official, Dr Moyo poses for a photo with community members
The BiG5ZiG hes the Zapalal ket Bull . 2 yo p p y 2
S showcasing the newly upgraded BiG5ZiG notes in Emakhandeni.
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e Tl Moyo explains the features An RBZ staff member engages traders at the
of the upgraded BiG5ZiG banknotes. e

Community members and RBZ Staff member pose for a photo during a ZiG outreach.

BiG5ZiG awareness reaches the market Reserve Bank Chief of Staff, Dr. M. B. Mpofu, gathers for a group photo with members RBZ staff member hands over campaign material at Baines Junior School.
during a community outreach session. of the Methodist Church during a ZiG campaign event in Bulawayo.

The Governor responds to questions during the Monetary Policy Presentation

) . to the Bulawayo business community, while former CZI President and ZIDA
Bulawayo Provincial Leader, Mr Moyo addressing community Makokoba Community members, pose for a group Chairman, Mr Busisa Moyo, and the Reserve Bank Chief of Staff,
members at Nketa Hall. photo during a ZiG roadshow in Bulawayo. Dr M. B. Mpofu, facilitate the session




BiG&My7iG EDUCATION & AWARENESS CAMPAIGN
Harare Metropolitan Province In Pictures
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Reserve Bank of Zimbabwe Governor, Dr J. Mushayavanhu presenting the Deputy Governor, Dr. I. Matshe, addresses staff at the opening Deputy Governor, Dr. J. T. Chipika, delivers closing remarks
Monetary policy Review at the CZI Business & Economic Outlook Symposium of the first ZiG Education and Awareness Session for RBZ staff. during the Monetary Policy Statement Presentation and Official Launch.
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ReservstBtZreﬂ;’ g%zl;::: rs,:czi;ﬁzl’_)’; lﬂb%/ g/lggrl;l’l; ;trﬁ:entmg RBZ team led by Harqre ZiG Gampaign Provinciql Leader, Mr T. P. Madamombe Learners from Alfred Beit Junior School take part in a ZiG awareness
Monetary Policy Statement presentation. engages with public at Epworth Munyika Shopping Centre. session during a school outreach programme in Marlborough.

. . . S . An RBZ team member engages learners at
RBZ staff members interact with members of the public and distribute campaign Danhiko Secondary and Industrial Training College An RBZ team member addresses congregants at Hatcliffe
e R U AR b el e in Masasa, Harare. Salvation Army Church during a ZiG awareness outreach on Palm Sunday.

A community barbershop at Makoni Shops, Chitungwiza, . .
. : : . . SR Members of the public engage with The RBZ team engages members of the
S i L T A G A P i e A RBZ staff at a BiG 5 !Z)iG inforrg)a?ion stand. white garmegnt%postolic Sect.

Congregants of the United Methodist Church
pose with BiG 5 ZiG campaign material.

Members of the public gather for a

RBZ staff members take part in an interactive session during a ZiG Education and Awareness ZiG education and awareness The RBZ team engages and educates members of the
programme for staff in Harare Metropolitan Province. session led by the RBZ team. UFIC congregation in Chitungwiza Harare.
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Manicaland Province In Pictures
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Reserve Bank of Zimbabwe Governor, Dr. J. Mushayavanhu, delivers the Monetary Deputy Governor Dr. I. Matshe interacts with members of the public Reserve Bank of Zimbabwe, Chief of Staff, Dr M. B Mpofu
Policy Statement at the Mutare Provincial Launch as the Bank in Chimanimani, displaying the upgraded BiG 5 ZiG dummy note. addresses participants during a ZiG launch in Manicaland Province

£ 1ER 2

Mr Nakunyada, Manicaland ZiG Campaign Provincial Leader and . Deputy Governor, Dr. I. Matshe, the Director of Corporate Affairs and
Mrs C. Tembo take part in a radio discussion on the upgraded RBZ Officials and StakehO/fiefS pose fora group photo community members pose with BiG 5 ZiG campaign
BiG 5 ZiG notes in Manicaland Province. during a ZiG outreach in Manicaland Province. material during an awareness session.

Learners display BiG 5 ZiG flyers . , L . . . RBZ staff member, Mrs C. Tembo addressing participants
during a school outreach in Manicaland Province. Villagers in Nyanyadzi Chimanimani celebrate the upgraded BiG 5 ZiG Banknote Series. at Mutare Teachers’ College.

Community Members in BiG 5 ZiG aprons pose for a Community members listen attentively as an RBZ team member explains the features of the upgraded Reserve Bank officials and stakeholders pose
photo during an outreach session. BiG 5 ZiG banknotes. for a group photo during a ZiG outreach in Manicaland Province

Community members attend an awareness session Members of the public gather at a BiG 5 ZiG information RBZ staff pose for a photo with community members
BiG 5 ZiG campaign. stand during an awareness outreach programme. during a BiG 5 ZiG awareness outreach.



The Reserve Bank of Zimbabwe, Deputy Governor, Dr I Matshe The Reserve Bank of Zimbabwe, Board Member Ms B. Muswaka The Reserve Bank Director of Economic Research Modelling & Policy,
(standing) accompanied by Director Corporate Affairs, Mrs M. Harry shares the message of the upgraded BiG 5 ZiG banknotes during an Dr. N Mupunga delivers remarks during a ZiG awareness
(left) leads a ZiG awareness session in Mt Darwin. outreach in Masembura. session at Bindura University .

An RBZ official rallies the crowd during a ZiG outreach in A participant receives campaign material during a ZiG awareness The RBZ Team and Stakeholders pose for a group photo during a
Mashonaland Central Province. session in Mt Darwin, Mashonaland Central Province. ZiG awareness in Mt. Darwin

Senior officials engage participants during a ZiG campaign in Community members in BiG 5 ZiG Zambia take part in a lively The Reserve Bank De[;uty Governor Dr I
Mashonaland Central Province awareness outreach. Matshe presents enlarged BiG 5 ZiG
: material during an awareness session.

Learners in Shamva join the ZiG campaign during an Participants add colour to the campaign during a ZiG

outreach . awareness outreach in Manyoni Village

An RBZ team member shares campaign material during a
community outreach session in Shamva Vocational Training
Centre

L QD l'gﬁ,i,{‘;ﬁzz'/s’:?e“;’ef uingp pitingm s Stakeholders attending a ZiG education and awareness
’ session at Bindura University.
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Mashonaland East Province In Pictures
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Mashonaland East Provincial leader Mr Haparari, addresses participants during a ZiG awareness event
at Sadza Growth Point in Chikomba.

—
Reserve Bank staff members and community leaders gather for a group Goromonzi District Community members take part in RBZ Staff member addresses members of the public
photo in Seke District. a ZiG awareness engagement in Mashonaland East. during a ZiG roadshow in Goromonzi District.

hi f : 8 FAb - " - —— ——— = Crowds gather at Murehwa Centre during the ZiG
A Iarge gathering attends a ZiG awareness session in Mashonaland East RBZ Officials gather on stage for a photo with participants at a roadshow at Education and Awareness Campaign roadshow in
Province. Kotwa Business Center. Mashonaland East.

Mashonaland East Provincial leader, Mr. Hapararl poses for a photo with participants at a Roadshow
in Mutoko.

f“‘

Congregants follow proceedings during the ZiG I B . .
Education and Awareness Campaign engagement at the Community members gather for a ZiG awareness session at UMP Manylka Business RBZ staff members pose for a group photo during a ZiG

Murehwa Centre in Mashonaland East. Centre. campaign Roadshow in Mudzi




Reserve Bank officials and stakeholders pose for a group photo A packed crowd follows proceedings during a ZiG roadshow in
during a ZiG campaign in Chinhoyi. Mashonaland West Province.

Learners gather for a ZiG awareness session in Members of the public engage with the RBZ team at a ZiG .. . . . . ,
Chirasavana Primary school. information stand in Kadoma CBD Participants proudly pose with BiG 5 ZiG campaign material
during an outreach session Rimuka, Kadoma

Community members follow proceedings at

An RBZ official addresses the crowd during a ZiG awareness A participant receives campaign material during aZiG
roadshow in Arda Sanyati awareness outreach in Murambwi Village

Mwami during the ZiG Education and

RBZ officials unpack key features of the upgraded BiG 5 ZiG banknote series during Participants gather for a group photo during a ZiG
a stakeholder engagement session in Mashonaland West Province. awareness campaign in Mashonaland West Province.

. 9 0 q q 2 e . . o o q L ith facili . Zi
BiG 5 ZiG campaign mate Community members attend a ZiG awareness Participants proudly d'SP!a.V BiG 5 ZiG material during a Edsgcrlrt'if)’;f gf,’f,‘f;ggnes"sc'clgg,togfgf,ugﬂ’;’eaacﬁn
session during a grassroots outreach. community outreach. Mashonalond Wgst
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Masvingo Province In Pictures
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The Reserve Bank Governor, Dr. J. Mushayavanhu, Deputy Governor,
The Reserve Bank Governor, Dr. J. Mushayavanhu presenting the Dr. I. Matshe, the Chief of Staff, Dr. M. B. Mpofu and senior officials pose Reserve Bank Chief of Staff, Dr. M. B. Mpofu addresses participants

February 2026 Monetary Policy Statement Review in Chivi, Masvingo. for a group photo with delegates during the Monetary Policy Statement during a ZiG awareness session at Mushayavanhu School in Gutu .
Review in Masvingo Province.

Reserve Bank Board Member, Mr. E. I. Manikai and Senior ; ; ; PR, Distinguished guests, including Mrs. Mushayavanhu and
R R O e e e s Masvingo ZiG Campalgn_ Provm.c:al Leader, Mr N. Nyemudzo Reserve Bank Board Member, Ms K. Maphisa follow
upgraded BiG 5 ZiG notes in Chivi. addresses the public at Rujeko Secondary School. proceedings during a ZiG awareness session in Chivi, Masvingo.

= =T

o r 1 .. ': 3 ) : - " b -~ .
Reserr;‘,/ Z ,ic;)’;l; ng,m Z’Zf?gz th: f;gg;;ss‘: slelco; : lzn’ %Z’:‘Z'; t Zop‘f’s“;i”:'ggun'ty A member of the public carefully reviews a BiG 5 ZiG
g 9 . poster Furudzi business center, Mwenezi

A997 I B
A winner proudly poses with BiG 5 ZiG material during
at Flora Business Centre, Mwenezi.

1 - P c G Learners from Mushayavanhu School in Gutu
earners attend a ZIiG awareness session in pandawa entre Gutu. presenta song item du”-ng a ZiG awareness campaign.

The BiG 5 ZiG campaign connects with young

learners during a lively school outreach session.

RBZ senior official, Mr Tarinda, poses for a photo with church Avillager poses with members of the public during
leaders at the Reformed Church in Zimbabwe, Chiredzi. a ZiG outreach in Masvingo Province.



Reserve Bank officials and provincial leaders pose for a group Matabeleland North Provincial Leader, Mr Kasanda Sibanda, . . . . .
photo during the ZiG campaign launch in Lupane, addresses District and local authority officials at a meeting as An RBZ official,Ms B. Sigauke addresses participants

Matabeleland North. part of a ZiG awareness engagement in Binga Centre. during a ZiG awareness session in Hwange CBD

RBZ officials displaying 10ZiG dummy note during an ZBC RBZ officials and teachers at Msewele Secondary School in Phetshiwe Ndlovu mounting a ZiG poster at
roadshow in Chefunye, Tsholotsho District. Lupane district pose for a photo during a ZiG outreach. Cross Jotsholo in Lupane District.

Community members display BiG 5 ZiG Members of the public engage with the RBZ team at a Dimpamiwa Community members follow a ZiG awareness session in
material during a ZiG awareness outreach. Primary School at its 100th Anniversary in Nkayi Matabeleland North Province.

An RBZ official explains BiG 5 ZiG features to members of apostolic sect
during a community outreach session.

RBZ officials engage villagers in Simatelele Binga, Matabeleland North.

Matebeleland North Povincial leader ,Mr Kasanda Sibanda, presents at _The BiG 5 ZiG awareness campaign reaches learners at Mf;;“é’:rl%‘rm;l xzz ﬁ’e’zzz';ﬁ% te:‘;;’ ;gfgevﬁitl‘z r t’lfeil: “;i“b{:s‘;';g:’;%g’/zz tc;’t:g;n
ZiG awareness session at a field day in Tsholotsholo Matabeleland North Siansundu Secondary School in Binga, Matabeleland North. S p e oy o g P
Coodinator Mrs Ncube group photo after a BiG5 ZiG briefing.
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Matabeleland South ProVincial Le&del; Mr. V. Mlalazi,
addresses participants during the ZiG Education and
Awareness Campaign launch in Gwanda.

Reserve Bank Chief of Staff, Dr. M. B. Mpofu, addresses the crow
during a BiG 5 ZiG awareness outreach session at Longfield
Primary School in Esigodini, Umzingwane District.

Members of the public gather for a ZiG awareness session in

Matobo District, Ntunjambili Business Centre

Participants respond during a ZiG awareness session in A ZiG information stand draws interest during an outreach it zsitgf;f;ar;d::g: :{,’ ﬁfﬁgf’p v‘?/gsgi:?;}gtp gﬁ;ﬁ : uer ing a
Matobo District, Singamaswe Business Centre programme in Bulilima District, Tokwana Primary School 8 gC ommunit Hg Il Brunap , peg

. . . . A member of the public studies BiG 5 ZiG campaign materia . . .
A large gathering follows proceedings during a ZiG awareness during an outreach session in Matobo District, Mugadla Community members attend a ZiG awareness meeting in
session in Matobo District, Tudi 2 Business Centre Business Centre Matobo District, Singamaswe Business Centre

An RBZ team member explains the features of the upgraded BiG 5 ZiG banknotes Members of the public engage with campaign material at a ZiG Jll Members of the public engage with caatmpaign
i i i istri ; information stand in Matobo District, Maphisa Growth Point material at a ZiG information stand in
during a community outreach in Matobo District, Jeqe Business Centre Roadshow o kel Beitbridge District, Zezani Business Centre

. . . . . An RBZ official engages members of the The RBZ team poses for a group photo at a ZiG campaign stand in
A member of the publ_lc closely examines a BiG 5 ZiG features poster during public during a ZiG roadshow in Beitbridge Matabeleland South Province Matobo District, Sun Yet Sen
an outreach session in Bulilima District, Matjinge Business Centre District, Zezani Business Centre Business Centre




The Upgrade

ich YAT EDUCATION & AWARENESS CAMPAIGN

Midlands Province In Pictures

Banknote Serie

The Reserve Bank Deputy Governor, Dr. . Matshe engages Reserve Bank Chief of Staff, Dr. M. B. Mpofu explains the features of the Mr C. Chiketa, Midlands Provincial Leader addresses
stakeholders during a ZiG outreach in Midlands Province. upgraded BiG 5 ZiG banknotes during an awareness session. participants at a ZiG campaign event in Midlands Province.
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Reserve Bank, Deputy Chairperson and Board Member Mrs M. Dzumbunu Reserve Bank of Zimbabwe, Board Member Mrs E. Fundira addresses Members of the public take a closer look at the upgraded
delivers vote of thanks during the Big 5 Outreach. participants during a ZiG awareness session in Midlands Province. BiG 5 ZiG note during an awareness session.
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A community discussion unfolds during a ZiG awareness A learner receives campaign material
engagement in Midlands Province. during a ZiG outreach in Midlands Province.
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Deputy Governof, Dr. I. Matshe, and an RBZ staff member interact with

A member of the public studies the features of the A large crowd gathers as an RBZ official addresses
upgraded BiG 5 ZiG Banknote Series in Midlands Province participants during a ZiG roadshow in Midlands Province.

a participant during a ZiG awareness outreach.

Learners line listen attentively during a ZiG awareness session Members of the public are taken through the features of the
at a school in Midlands Province upgraded BiG 5 ZiG banknote series during an awareness session. Community members listen attentively during a BiG 5 ZiG awareness presentation.




