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2 .               PROVINCIAL COVERAGE -10 

1.        METHODOLOGY & DATA COLLECTION FRAMEWORK

The campaign monitoring framework used employs a decentralised data 
collection approach. Field o�cers submitted structured reports following 
each campaign activity.

Data was captured at the business centre level and aggregated upward 
through district, provincial, and national tiers to provide a comprehensive 
view of campaign penetration.

Attendance and 
participant estimates

Quantities of campaign 
materials distributed

Logistical observations 
(transport, supply)

Community engagement 
levels (ordinal scale)

Community feedback 
(reception, concerns)

Emerging issues 
requiring escalation

Six Dimensions Captured per SubmissionDecentralised Field Reporting Aggregated 
at National Level

This multi-level framework enables spatial analysis, coverage 
gap and targeted interventions based on real-
time intelligence.

CAMPAIGN REACH

Active Provinces

Active Districts

Centres Covered

Total Participants

10

64

3,784

1,551,010

ZiG MATERIALS

Posters

Flyers

Calenders

T-Shirts

Hats

Aprons

Key Holders

Bags

Zambias

Brochures

113,875

298,319

4,123

27,285

4,760

4,805

5,016

6,754

8,211

35,259

KEY PROJECT MILESTONE              ACHIEVEMENT

Provinces Covered                                                 10

Districts Covered                                                    64

District Centers Covered                                    3,784

People Directly Engaged                               1,551,010

Material Items Distributed                             508,407

Provincial Teams Deployed                               11

Roving Teams Deployed                                      2

Total Manpower Deployed                               165

ZiG Awareness and Campaign Outreach Program Data Analytics

Following the launch of the Upgraded Big 5 ZiG Banknote Series in February 2026, the Reserve Bank of Zimbabwe rolled out a 
comprehensive nationwide Education and Awareness Campaign to sensitize the public on the design elements and advanced security 
features of the new banknotes. The campaign was designed to raise awareness, promote literacy, and ensure that citizens across 
all provinces and districts were fully informed about the design and security features of the Upgraded ZiG Banknotes. The successful roll-
out of the Upgraded BiG 5 ZiG Banknote Education Awareness Campaign was premised on a robust communication and education 
program, reinforced by strategic stakeholder engagement and outreach. The Education and Awareness Campaign leveraged diverse 
channels, including business and social cluster engagements, mass media, digital platforms, and grassroots community outreach.

Education And Awareness Campaign Overview

1

Midlands                                               372,804 
Harare                                                    370,097 
Bulawayo                                              179,808 
Masvingo                                              139,390 
Manicaland                                          117,975 
Mashonaland Central                       105,737 
Mashonaland East                               80,545 
Matabeleland North                            69,251 
Mashonaland West                              65,588 
Matabeleland South                            49,815 

Total  Participants                           1,551,010

Participants by Province Midlands recorded the widest 
coverage with 372,804 participants 
reached representing 24% of total 
outreach numbers, this was driven 
by high-density engagements in 
Kwekwe and Gokwe.

Harare had the second largest reach 
with 370,097 participants, account-
ing for nearly 23% of the total 
campaign footprint.

Bulawayo achieved 179,808 partici-
pants despite being a single district,
demonstrating extreme urban 
concentration.

Conversely, Matabeleland South 
(49,815) and Mashonaland West 
(65,588) represented areas of lower 
absolute reach, re�ecting dispersed 
rural populations



3.             DISTRICT COVERAGE -  64 

District Coverage -64

Bulawayo               1/1                                         100% 

Harare                       3/3                                         100%

Manicaland            7/7                                        100% 

Mashonaland Central     8/8                               100%

Mashonaland East               9/9                          100% 

Mashonaland West                7/7                         100%

Masvingo                                  7/7                       100%

Matabeleland North             7/7                        100%

Matabeleland South             7/7                        100%

Midlands                               8/8                        100%

 

TOTAL DISTRICTS                                 64/64 (100%)

CENTRES COVERED                                  3,784            
• All provinces achieved 100% district coverage 
• The campaign reached every administrative district in 

Zimbabwe.

4.          OUTREACH CENTRES COVERED  - 3,784

Harare                     352

Bulawayo               215

Gokwe South       187

Kwekwe                 183

Hurungwe             116

Gokwe North        136

Chirumhanzu         88

Mazowe                    85

Shurugwi                  83

Nyanga                      81

Zaka                           77

Nkayi                          70

Makoni                      66

Matobo                     65

Gweru                        62

Mwenezi                  64

Guruve                      94

Zvimba                      64

Masvingo                  68

Mberengwa             57

Bindura                      70

Gutu                           51

Zvishavane               49

Chiredzi                        48

Mutoko                         46

Bulilima                        48

Mutare                          63

UMP                               41

Shamva                         41

Beitbridge                    42

Murehwa                      34

Lupane                         38

Insiza                             39

Chipinge                      38

Mount Darwin           45

Buhera                          36

Hwedza                        33

Chivi                              36

Marondera                  34

Umguza                       37

Mudzi                            29

Chitungwiza               35

Mangwe                       26

Epworth                       28

Goromonzi                  28

Bubi                               28

Goromonzi                  28

Bubi                               28

Seke                               27

Mutasa                          29

Chegutu                       28

Makonde                      25

Muzarabani                 25

Mhondoro-Ngezi      33

Kariba                            20

Umzingwane              27

Hwange                        52

Gwanda                        18

Chikomba                    16

Tsholotsho                117

Chimanimani              15

Sanyati                          15

Binga                             27

Mbire                             12

Rushinga                     12

Bikita                             30

• The campaign successfully activated 3,784 distinct business centres and community hubs across all 64 districts.
• Harare recorded the highest number of centers visited (352), r ting its dense commercial infrastructure
• Bulawayo (215 centers) and Gokwe South (187 centers) also demonstrated extensive physical campaign footprints.
• The widespread distribution of centers ensured that the ZIG currency message reached both urban commercial 

centres and remote rural growth points.
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5.     BUSINESS AND SOCIAL CLUSTERS ENGAGED

6.          STAKEHOLDER ENGAGEMENT LEVELS 

• All provinces achieved 100% district coverage 
• The campaign reached every administrative district in 

Zimbabwe.

All 11 provinces record "High" dominant engagement level.
Very High (score 8–10) Harare, Chitungwiza, Epworth, Gweru, Shurugwi, Zvishavane, Chirumhanzu, Mazowe, Bindura, Mutoko, 
Goromonzi
Moderate (score 4–5) Chikomba (Mashonaland East), Bikita (Masvingo) — require targeted re-engagement

Community reception to ZIG currency messaging was overwhelmingly positive, 
validating the campaign's communication strategy.

Category Contribution

Women and Youth 29.20%

Business and Agriculture Sector 18.70%

General Public 18.60%

Education Sector and Churches 21.10%

Civil Servants 5.80%

Community Leaders 6.60%

Education Sector 
and Churches
21.10%

STAKEHOLDER 
ENGAGEMENT LEVELS 
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• Women and Youth form the largest share of stakeholders 
engaged at 29.2%

• The education sector and churches also contributed 
signi�cantly with 21.1% of the engaged participants 
owing to extensive schools and community engagement 
e�orts

• The business community including those in the 
agriculture value chain comprised of 18.7% of the 
engaged stakeholders

• General public engagements accounted for 18.6%
• Civil servants engaged during the education and 

awareness campaign formed 5.8%
• Community leaders made up 6.6% of the engaged 

stakeholders during the ZiG Education and Awareness 
Campaign



7.    INFORMATION, EDUCATION AND COMMUNICATION MATERIALS DISTRIBUTION

8.      STAKEHOLDER COMMENTS

Common Comments from Participants 

Communities commended the stability of ZiG. 

Stakeholders applauded the quality, design, durability and security features of the Upgraded Big 5 Zig Banknotes 

Participants appreciated the engagement and outreach program initiated by RBZ 

Participants commended the bank for giving stakeholders a platform and opportunity to clarify issues.

Re-issuance of coin was applauded for easing change di�culties .

Communities were that torn ZiG notes can be exchanged for new notes through the banks 

Participants acknowledged and applauded the National Heritage and Landscapes theme on the new banknotes 

Stakeholders acknowledged and emphasized on the need to have a stable and strong local currency 

Information, Education and Communication
Material distributed included , Fliers, Posters, Calendars, 
T-shirts, Zambias among others

ZiG Materials Distribution
No data
0 provinces

Low
5 provinces

Medium
3 provinces

High
2 prov · 439,479 items

DATA

Harare                                                                                             85,657
Midlands                                                                                        73,605
Mashonaland East                                                                       50,713
Mashonaland Central                                                                 46,142
Masvingo                                                                                       43,027
Manicaland                                                                                    39,157
Bulawayo                                                                                       35,187
Matabeleland South                                                                   25,940
Matabeleland North                                                                   22,468
Mashonaland West                                                                     17,583

TOTAL                                                                                 439,479 items
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 EDUCATION & AWARENESS CAMPAIGN 
Bulawayo Metropolitan Province In Pictures

The Governor responds to questions during the Monetary Policy Presentation 
to the Bulawayo business community, while former CZI President and ZIDA 

Chairman, Mr Busisa Moyo, and the Reserve Bank Chief of Sta�, 
Dr M. B. Mpofu, facilitate the session

The Governor, Dr J. Mushayavanhu, presents the 2026 Monetary 
Policy Statement at the Bulawayo BiG 5 ZiG Awareness Campaign provincial launch

Bulawayo Provincial Leader Mr Moyo, prepares to 
engage participants at Hillside Teachers College.

The BiG5ZiG campaign reaches the Zapalala market  Bulawayo .

Bulawayo Provincial Leader, Mr Moyo  explains the features 
of the upgraded BiG5ZiG banknotes.

An RBZ sta� member engages traders at the
 Belleview market in Bulawayo.

Reserve Bank Chief of Sta�, Dr. M. B. Mpofu, gathers for a group photo with members 
of the Methodist Church during a ZiG campaign event in Bulawayo.

RBZ sta� member hands over campaign material at Baines Junior School.

Bulawayo Provincial Leader, Mr Moyo addressing community 
members at Nketa Hall.

BiG5ZiG awareness reaches the market 
during a community outreach session.

Makokoba Community members, pose for a group
 photo during a ZiG roadshow in Bulawayo.

Community members and RBZ Sta� member pose for a photo during a ZiG outreach.

An RBZ sta� member engages a person with 
disability during a ZiG outreach in Nketa 8.

RBZ Senior O�cial, Dr Moyo poses for a photo with community members, 
showcasing the newly upgraded BiG5ZiG notes in Emakhandeni.

Reserve Bank Chief of Sta�, Dr. M. B. Mpofu, addresses participants 
during a ZiG education and awareness campaign outreach in Nketa, Bulawayo. 







 EDUCATION & AWARENESS CAMPAIGN 

The Reserve Bank of Zimbabwe, Deputy Governor, Dr I Matshe
(standing) accompanied by Director Corporate Affairs, Mrs M. Harry

(left) leads a ZiG awareness session in Mt Darwin.

The Reserve Bank Director of Economic Research Modelling & Policy,
 Dr. N Mupunga delivers remarks during a ZiG awareness 

session at Bindura University  .

  The Reserve Bank of Zimbabwe, Board Member Ms B. Muswaka
shares the message of the upgraded BiG 5 ZiG banknotes during an

outreach in Masembura.

An RBZ official rallies the crowd during a ZiG outreach in
Mashonaland Central Province.

Senior officials engage participants during a ZiG campaign in
Mashonaland Central Province.

Community members in BiG 5 ZiG Zambia take part in a lively
awareness outreach.

The Reserve Bank Deputy Governor Dr I
Matshe presents enlarged BiG 5 ZiG

material during an awareness session.

Learners in Shamva join the ZiG campaign during an
outreach .

An RBZ team member shares campaign material during a
community outreach session in Shamva Vocational Training

Centre

Participants add colour to the campaign during a ZiG
awareness outreach in Manyoni Village

An awareness session gets underway during a ZiG
outreach in Mashonaland Central Province.

Members of the public follow proceedings during a ZiG
awareness event. Stakeholders attending a ZiG education and awareness

session at Bindura University.

A participant receives campaign material during a ZiG awareness
session in Mt Darwin, Mashonaland Central Province.

The RBZ Team and Stakeholders pose for a group photo during a
ZiG awareness in Mt. Darwin



 EDUCATION & AWARENESS CAMPAIGN 

Mashonaland East Provincial leader Mr Haparari,  addresses participants during a ZiG awareness event
at Sadza Growth Point in Chikomba.

Mashonaland East Province team poses for a group photo during the provincial launch in Marondera.

Reserve Bank staff members and community leaders gather for a group
photo in Seke District.

Goromonzi District Community members take part in
a ZiG awareness engagement in Mashonaland East.

RBZ Staff member addresses members of the public
during a ZiG roadshow in Goromonzi District.

A large gathering attends a ZiG awareness session in Mashonaland East
Province.

RBZ Officials gather on stage for a photo with participants at a roadshow at
Kotwa Business Center.

Crowds gather at Murehwa Centre during the ZiG
Education and Awareness Campaign roadshow in

Mashonaland East.

Mashonaland East Provincial leader, Mr. Haparari  poses for a photo with participants at a Roadshow
in Mutoko. A ZiG awareness session unfolds at UMP Musanhi Tree Nursery

Congregants follow proceedings during the ZiG
Education and Awareness Campaign engagement at the

Murehwa Centre in Mashonaland East.
Community members gather for a ZiG awareness session at UMP Manyika Business

Centre.
RBZ staff members pose for a group photo during a ZiG

campaign Roadshow in Mudzi



 EDUCATION & AWARENESS CAMPAIGN 

Reserve Bank officials and stakeholders pose for a group photo
during a ZiG campaign in Chinhoyi.

Learners gather for a ZiG awareness session in
Chirasavana Primary school.

An RBZ official addresses the crowd during a ZiG awareness
roadshow in Arda Sanyati

RBZ officials unpack key features of the upgraded BiG 5 ZiG banknote series during
a stakeholder engagement session in Mashonaland West Province.

BiG 5 ZiG campaign mate Community members attend a ZiG awareness
session during a grassroots outreach.

Learners engage with facilitators during a ZiG
Education and Awareness Campaign outreach in

Mashonaland West

   Participants proudly display BiG 5 ZiG material during a
community outreach.

Participants gather for a group photo during a ZiG
awareness campaign in Mashonaland West Province.

A participant receives campaign material during a ZiG
awareness outreach in Murambwi Village

Community members follow proceedings at
Mwami during the ZiG Education and

Awareness Campaign.

Members of the public engage with the RBZ team at a ZiG
information stand in Kadoma CBD Participants proudly pose with BiG 5 ZiG campaign material

during an outreach session Rimuka, Kadoma

A packed crowd follows proceedings during a ZiG roadshow in
Mashonaland West Province.





 EDUCATION & AWARENESS CAMPAIGN 

Reserve Bank officials and provincial leaders pose for a group
photo during the ZiG campaign launch in Lupane,

Matabeleland North.

RBZ officials displaying 10ZiG dummy note during an ZBC
roadshow in Chefunye, Tsholotsho District.

RBZ officials and teachers at Msewele Secondary School in
Lupane district pose for a photo during a ZiG outreach. 

Matabeleland North Provincial Leader, Mr Kasanda Sibanda,
addresses District and local authority officials at a meeting as

part of a ZiG awareness engagement in Binga Centre.
An RBZ official,Ms B. Sigauke addresses participants 

during a ZiG awareness session in Hwange CBD

Phetshiwe Ndlovu mounting a ZiG poster at 
Cross Jotsholo in Lupane District.

Community members display BiG 5 ZiG
material during a ZiG awareness outreach.

Members of the public engage with the RBZ team at a Dimpamiwa
Primary School at its 100th Anniversary in Nkayi

Community members follow a ZiG awareness session in
Matabeleland North Province.

An RBZ official explains BiG 5 ZiG features to members of apostolic sect 
during a community outreach session. RBZ officials engage villagers in Simatelele Binga, Matabeleland North.

Matebeleland North Povincial leader ,Mr Kasanda Sibanda, presents at
ZiG awareness session at a field day in Tsholotsholo Matabeleland North

.

The BiG 5 ZiG awareness campaign reaches learners at
Siansundu Secondary School in Binga, Matabeleland North.

Matabeleland North Provincial team leader, Mr K. Sibanda, Lupane District team
leader Mr. S. Ncube and team pose for a with the Lupane District Development

Coodinator Mrs Ncube group photo after a BiG5 ZiG briefing.



 EDUCATION & AWARENESS CAMPAIGN 

Reserve Bank Chief of Staff, Dr. M. B. Mpofu, addresses the crowd
during a BiG 5 ZiG awareness outreach session at Longfield

Primary School in Esigodini, Umzingwane District.

Participants respond during a ZiG awareness session in
Matobo District, Singamaswe Business Centre

   A ZiG information stand draws interest during an outreach
programme in Bulilima District, Tokwana Primary School

A large gathering follows proceedings during a ZiG awareness
session in Matobo District, Tudi 2 Business Centre

An RBZ team member explains the features of the upgraded BiG 5 ZiG banknotes
during a community outreach in Matobo District, Jeqe Business Centre

 A member of the public closely examines a BiG 5 ZiG features poster during
an outreach session  in Bulilima District, Matjinge Business Centre

An RBZ official engages members of the
public during a ZiG roadshow in Beitbridge

District, Zezani Business Centre

The RBZ team poses for a group photo at a ZiG campaign stand in
Matabeleland South Province Matobo District, Sun Yet Sen

Business Centre

Members of the public engage with campaign material at a ZiG
information stand in Matobo District, Maphisa Growth Point

Roadshow

Members of the public engage with caatmpaign
material at a ZiG information stand in

Beitbridge District, Zezani Business Centre

A member of the public studies BiG 5 ZiG campaign material
during an outreach session in Matobo District, Mugadla

Business Centre
Community members attend a ZiG awareness meeting in

Matobo District, Singamaswe Business Centre

RBZ staff and stakeholders pause for a photo during a
ZiG engagement in Mangwe District, Brunapeg

Community Hall, Brunapeg

Members of the public gather for a ZiG awareness session in
Matobo District, Ntunjambili Business Centre

Matabeleland South Provincial Leader, Mr. V. Mlalazi,
addresses participants during the ZiG Education and

Awareness Campaign launch in Gwanda.




